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Nanotech not
catching on In
Europe - YET

A recent report by Nanoinvestor News
indicates that Europe is lagging well behind
the US and Japan in pursuing the dream of
nanotechnology. Whereas Japan and the US
invested over $600m in nanotech R&D last
year, Europe cautiously put up $400m. Most
focused on

of that money was

semiconductor applications leaving
miniscule machines and information
systems to the Japanese and Americans.
Environmentalists in Europe who have already
put a crimp in genetically modified food products
have been voicing concerns about nanotech
being a large risk.

A new book by Michael Crighton, Prey, involves
nanotech run amok, with tiny self-replicating
machines known as nanobots, escaping to
wreak havoc on the world. Environmental
activists including Prince Charles in the UK have
voiced their concern at the potential harm that

nanobots could bring.

UK Spearheading Recovery in the European Market

A new report conducted by IT research firm,
Ovum says that the European IT market has
“turned the corner” and that the recovery is
being spearheaded by the UK. The EuroView
Market Trends report predicts that the

European IT market will grow by an average
of 4% over the next two years, driven mostly
by outsourcing and telecommunications.

Both the UK and Germany enjoyed a great year in

2003 with 14-15% growth rates according to

Ovum. “Measured by revenues, the majority of
the IT in the UK is now outsourced,” said Ovum
Director Richard Holway. “The UK has also put
out the welcome mat to offshoring in contrast to

France, which has put up the barriers.”
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BT Signs Deal Mobile Penetration Continues to Ramp Up in Europe
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While Germany has a larger population, The UK Italy and Sweden enjoy a higher percentage of
adoption of mobile phones - all showing over 80% of their citizens are utilizing mobile phones. These
within a radius of up to 50 meters and the numbers also correlate with mobile Internet access and e-commerce purchasing from European
strategy is to install so many of the low cost ~ mobile phones exceeding that of the US.
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South Korea may have the largest number of broadband connections, but Europe is showing the
most growth with the exception of Japan and higher than that of the US or Canada. In the UK, BT’s
chief Ben Verwaayen, who took his position from the British Broadcasting Corporation and knows a
thing or two about video content is on a mission to “own” the UK broadband services market. He has
declared that broadband will be at the heart of BT’s business.
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ENTREPRENEURSHIP IN EUROPE

Entrepreneurship

'‘Choose between being an employee or self-employed?'
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Source: Gallup Europe

Entrepreneur may be a French word, but like their German neighbors, the majority of French citizens would rather be an employee than strike
out on their own and be self-employed.

As this study comes from Gallup Europe in 2004 it would have been interesting to compare it with say 1998 before the Internet boom collapsed in Europe
taking with it the hopes of many young entrepreneurs. It also brought about the demise of the Neuer Markt which was Germany’s Nasdag and no doubt
influenced the 59% of Germans saying they would rather stay indoors with an employer rather then venture out into the world to start their own

companies.

Scandinavians Lead in Online Government Services

Use of online government services in 2003
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If you've seen the marvelous documentary, “Startup.Com” you will recall that the subject of the film was an Internet play focused on local government.

A recent study by Taylor Nelson Sofres shows that the US at a paltry 44% of government services being delivered online falls way behind leaders
Denmark and Norway not to mention Singapore and Canada. Worldwide use of online government services has reached 31%. When one considers the

slowness of government agencies to accept change, this is quite remarkable as we are only ten years into the Internet revolution.
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In a remarkable turn of events, French oil
services group Schlumberger has dropped
out of the Information Technology sector. Two
years ago Schlumbeger acquired Sema, an
Anlgo-French I.T. consultancy for $5.2 billion.
Last year Schlumberger admitted it overpaid
just a bit, by announcing a write-down of
nearly $3 billion of the asset. The write down
reflected internal issues but more
significantly, the loss of revenues from
telecom clients such as BT and France
Telecom. Now the other shoe has dropped

as the group has been sold to Atos Origin to

create the fourth-largest information
technology services group in Europe with
combined sales of more than $5.7 billion.
Atos Origin will rank behind leaders IBM,
EDS, T-Systems but it is a bit larger than
Accenture.

In a complicated agreement, Schlumberger has
agreed to take on the full cost of restructuring
the company including the departure of some
1,600 staff members by the end of 2004. Atos
will be issuing 19.3m new shares giving
Schlumberger a 28.9% stake next to Philips’ 32%

holding. Schlumberger indicates that it intends

to work its holding down to 19% over time. The
company will be re-branded as Atos Origin,
erasing the name Sema from the IT landscape.
This event, coming on the heels of the acquisition
by Logica of CMG, demonstrates that IT
companies in Europe are increasingly eyeing
their rivals. Xavier Flinios, executive vice-
president of SchlumbergerSema who will remain
on the board stated, “We are clearly in a
consolidation period. Only IBM can predict what
its share-holder base will look like over the next

three years”.

SIEMENS BETS AGAIN ON TELECOM

Despite the gloom and doom in the
telecommunications sector, German giant
Siemens has rejected calls for the group to
scale back its telecom business, the largest
segment, which accounts for 23% of its
overall revenues. Chief Executive Heinrich
von Pierer, quite to the contrary, believes the
industry will eventually recover and Siemens
will be a player when it does. Siemens’
telecommunications operations are divided
into two units: ICN, which offers fixed-line
products and services and ICM which
concentrates on wireless infrastructure and
handsets. ICN in turn has two divisions: a

carrier unit which provides hardware and

services to telecom operators doing,
roughly $1 billion per year and a similar
sized division focused on enterprise
accounts, offering telephone and data-
communications services, also at a $1 billion
run rate.

While the carrier market has shrunk by half in
the past two years, the enterprise area has been
more stable and profitable. ICN managed to
show a profit of $60 million in the fiscal year
ended December 31 versus a loss of $180 million
in 2002, even as sales for 2003 fell by 6%. Also
Siemens, in the handset arena, has shown a
substantial increase in market share now holding

fourth place behind Nokia, Motorola and

Samsung but well ahead of SonyEricsson and
LG. Siemens intends to maintain or improve its
ranking as a handset vendor by teaming up with
Asian manufacturers to reduce costs and
accelerate new product design. Siemens is
convinced that with high speed wireless services
(G3) ramping up, demand will be huge for
network elements. To attack this opportunity
Siemens has partnered with NEC in Japan and
so far they have installed nine of the existing fifty
networks globally and have twenty-nine orders
in house, making them third in the market behind
Ericsson and Nokia, according to Morgan

Stanley.
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